
Australian Journal of Basic and Applied Sciences, 7(14) December 2013, Pages: 509-516 

 

AENSI Journals 

Australian Journal of Basic and Applied Sciences  
 

Journal home page: www.ajbasweb.com 

 
 

Corresponding Author: Maria Emilia Camargo, Post-Graduate Program in Administration, University of Caxias do Sul, 
Brazil. 

Social Capital and the Process of Formation of the Wine Sector in the Serra Gaúcha 
 
1Maria Emilia Camargo, 2Margarete Luisa Arbugeri Menegotto, 3Gabriela Zanandrea, 4Marta Elisete Ventura da Motta, 5Walter Priesnitz 
Filho, 6Pelayo Munhoz Olea 

 
1Post-Graduate Program in Administration, University of Caxias do Sul, Brazil 
2Post-Graduate Program in Administration, University of Caxias do Sul, Brazil 
3Post-Graduate Program in Administration, University of Caxias do Sul, Brazil 
4Post-Graduate Program in Administration, University of Caxias do Sul, Brazil 
5Technical Industrial College of Santa Maria,  Federal University of Santa Maria, Santa Maria, Brazil  
6Post-Graduate Program in Administration, University of Caxias do Sul, Brazil 
 
A R T I C L E  I N F O   A B S T R A C T  
Article history: 
Received  13 November  2013 
Received in revised form 20  
December 2013 
Accepted 23 December  2013 
Available online 1 February 2014 
 
Keywords: 
Social Capital. Wine production chain. 
Bibliometric.  

 Background: This article aims to study the process of formation of the Serra Gaúcha 
wine sector (Rio Grande do Sul - Brazil) and the effect of social capital on this 
construction. In this regard, studies have been developed to encompass two emerging 
themes: wine production chain and social capital, in order to extend the knowledge on 
the scientific literature related to these subjects, this study examined the characteristics 
of publications on the wine production chain Formation and the social capital in the 
Science Direct database from 2000 to 2012, and identified which topics and areas 
studied with this theme are being searched more. The article was characterized as 
exploratory and descriptive, because it comes from a study of Bibliometric nature, 
which seeks to deepen the analysis of the scientific literature on wine production chain 
and social capital. Results: The main results of the study can show that within the 
sample researched the United Kingdom, Ireland and Italy are the countries that publish 
more focused on this subject and that the same is in growth in recent years. It was 
realized through research that there is an additional area for future research in 
management to check similarities in diversities and control issues and choices through 
agreements between companies of different natures, giving emphasis on processes and 
dynamics, taking into consideration the confidence factor. Conclusion: As conclusion, 
by recognizing the achievements of previous research and address the limitations and 
shortcomings is that searchers can provide new answers to questions poorly resolved by 
past contributions, and generate new questions whose answers could foster the 
development of a more comprehensive about the influence of social capital on inter-
organizational relations and in the formation of the production chain. It is 
recommended that, for future research, the execution of the survey study in other 
databases, including the analysis of partnership network of authoring and co-authoring. 
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INTRODUCTION 

 
 It was observed that there is a strong alignment of the emergence of the sector through the process of 
immigration, mostly coming from various regions of Italy. The emergence of this sector in Rio Grande do Sul is 
eminently a matter of custom and tradition of immigrants from Veneto and Lombardia region, regions known to 
be producing wines in Italy, and which is characterized, not only in the wine-producing sector, but in many 
other industries, as confirms Farias (2009), by the existence of small firms, focused on regional production. 
 Also, it is important to note that these immigrants brought with them cultural habits and highly linked to 
social associations, who later would come to Rio Grande do Sul the germ production co-ops systems. 
 The first wine producers in Rio Grande do Sul, as peace and Baldisserotto (1997), were the Jesuits, 
followed by the azoreans. The immigration of the 19th century, with the Germans ahead, also cultivated the vine 
and produced wines, but it was with the Italians that the wine more prospered. The Gauchos vineyards, in its 
beginnings, according to peace and Baldisserotto (1997), were organized with European varieties, and from the 
second half of the 19th century, the American varieties (Isabel, Herbemont) were replacing the Europeans for 
their ease of cultivation. 
 Italian immigration has its beginning from the year 1820, mainly in the State of São Paulo in Brazil. 
Connoisseurs of wine, Vitis vinifera introduced the immigrants who brought their countries, but their production 
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goals were hampered by diseases and pests introduced earlier with American varieties. With the second Italian 
immigration, in 1875, to the State of Rio Grande do Sul leveraged the Brazilian wine: the Italian immigrants 
began the cultivation of the vineyard on the slopes of the northeastern Rio Grande do Sul, called today "Serra 
Gaúcha" (Roman .2001). 
 In the Serra Gaúcha region has been the predominance of small property, being that the wine industry 
differs from other industrial activities, because wine represents an important cultural ingredient, in addition to 
being directly related to tourism and gastronomy in the region. 
 In the 1920 begin to appear the "dealers", responsible for the construction of a production and marketing 
chain extended to other regions of the State, which was facilitated by the arrival of the railway to the Serra 
Gaúcha region in 1910 (Falcade, 2005). 
 During this period a series of trades that support the rapid development of an industrial sector in the region. 
The most notable case is that of the family owned cooperage that will provide the barrels for the transportation 
and storage of production (Paris, 2006). 
 Wineries will have political and economic support when creating the Wine syndicate in 1928. The Union 
starts a process of regulation and intervention on prices and quality. In the same decade, twenty of the last 
century, the Wine Society was formed, Brazil founded by 49 private canteens and linked to the Union. The 
society was responsible for expanding the wine market with the sale of the best quality wines to the center of the 
country, giving a new impetus to the capitalization of canteens and to the formation of a more consistent 
industrial sector (Jalfin, 1991). 
 Another factor that helped in the formation of organizations were legal requirements and wineries, which 
induced the professionalization of the sector and the investment in the creation of wine cooperatives 
 The first experiences of cooperatives emerged in 1920, however, only from the 1930 are co-operatives 
capable of tackling the economic power of private wineries. The primary cooperatives, as Niederle (2010), that 
arise in this period are the cooperative Aurora Wine of Bento Gonçalves (1933), the agricultural cooperative 
Alfredochavense (1936) of Veranópolis and the Wine Cooperative Garibaldi (1931). 
 From the years 1950-60, the Brazilian Government's interest in developing a modern wine industry began 
an abrupt process of technical and economic transformations in the industry, that as Niederle (2010) have 
favoured the emergence of an industrial business segment, favoring alliances with foreign companies. 
 Example of these agreements happened with the cooperative Aurora Wine, where the same signed a 
commercial agreement with the French importer Bernard Taillan, and which triggered the process of technical 
innovations resulting to this cooperative to position itself as the largest company in the sector in Brazil. 
 In 1960 the industry begins to direct their efforts to enter the market for fine wines, effecting a series of 
technical changes with a view to improving the quality of production, in particular as regards the Organization 
of wine production. This milestone also fostered the condition of farmers to grape suppliers, leaving the craft 
production for family consumption. This fact boosted the wine industry to win new markets and to seek 
different methods of organization of production (Jalfin, 1993). 
 Although innovations in winemaking have been relatively quick and successful, within the framework of 
the production changes were subdued due to the massive introduction of agrochemical that affect the quality of 
the grape (Camargo et al., 2002). 
 This moment also marks a fundamental change with regard to the structuring of a productive chain of fine 
wines. Niederle (2010) points in their studies during the years 1980 companies survived as a result of the closure 
of the Brazilian market to imports, which guarantee a spurious competitiveness to the sector. 
 Also at this time a good part of the production was intended for distillation or vinegar product for the 
manufacture of "Cognac". Were in 1990 in which the winery sector recovery to innovation processes and 
improvements, being driven by the context of the MERCOSUR regional integration and the opening up of 
international trade, therefore with competitive markets (Santos, 1999; Lapolli et al., 1995). 
 The increased consumption of imported products, derived from the appreciation of the Real Exchange rate, 
the increase in the purchasing power of the population and price and marketing strategies of companies to 
conquer this huge potential market led wine companies to seek a restructuring, based on fall wine marketing 
consumer (table wine) which had its decrease representing of 217 to 197 million liters (Uvibra, 2009). 
These results have fostered at institutional level, in 1990, the creation of the program of restructuring and 
development of the wines of Rio Grande do Sul-PROVITIS (1993), Joint Subcommittee of the Viticulture in the 
State legislature (1995) and the Brazilian Wine Institute-IBRAVIN (1997), which was designated as the 
operating arm of Fundovitis, created a year before for the purpose of allocating resources from the GST 
collected by the State the industry's development projects. 
 Against this background, an understanding among scholars and industry representatives that the only 
sustainable alternative for the country leaving your unfavorable position in the global value chain is to invest in 
innovations that enable the production of quality wines with competitive costs. 
 The article is structured in five sections, including the introductory section. In the following section we 
present the theoretical framework, while the third section discusses the methodological procedures. The fourth 
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section presents the analysis and discussion of the results of the survey. The last section is the final thoughts and 
suggestions for future research. 
 
Theoretical Framework: 
 Among the alternatives built, a few wineries gambled in the implementation of new vineyards in regions 
such as the Rio Campaign and the Valley of the São Francisco River, seeking wine with different qualities and 
lower costs by expanding the scale of production, mechanization and soil health quality. 
 In other ventures, betting on local alternatives, trying to take advantage of the growing appreciation of 
specific territorial attributes, in particular through the Association of wine with socio-cultural aspects of identity 
and tradition, nature and landscape, or still, with peculiar production methods. 
 It is in this sense that develop projects of geographical indications and collective marks (Niederle, 2010). 
However, the most significant change are associated with entry into the scene of a productive thread until then 
marginalized:  the family canteens. 
 The expansion of the market combined with the dissatisfaction by the low prices paid by companies and 
cooperatives to grape production, encouraged some more capitalized farming families and tradition in the 
production of wines, to create a system of small and medium-sized independent canteens of more traditional 
production and marketing. 
 Anchored mainly in the development of regional tourism, these canteens have shown as one of the most 
promising alternatives in the Brazilian market. But there is the other side of the supply chain that demonstrates 
the loss of competitiveness of Brazilian wine. The closure of some of these companies sharply reduced the 
demand for grapes. Thus, cooperatives and industries that have remained active were, on the one hand, on a 
huge supply of grapes before for these companies and, on the other, with a demand for national wines. 
 The immediate consequence was the reduction of prices paid to farmers by the grape, putting them against a 
backdrop of strong economic and social vulnerability.Although the adverse scenario is, not all producers have 
reacted the same way. Some wineries have managed to expand its market share, taking advantage of the 
growing demand for quality and the opening of new sales channels. 
 As Wineries expand and market the product mix, as noted in Figure 1 where demonstrates the increased 
marketing of fine sparkling no Rio Grande do Sul- Brazil (Ibravin, 2011). 
 

 
 
Fig. 1: Increased marketing of fine sparkling in Rio Grande do Sul – Brazil. 
Source: IBRAVIN (2012). 
 
 In the case of the Miolo Winery that betting on professional training, research infrastructure, commercial 
partnerships, technological development and differentiated products, conquered during this period increasing 
recognition in the market of fine wines (Sato, 2004, Silva et al., 2005). 
 You can see through the Figure 2, on the data provided by the evolution of IBRAVIN juices and marketing 
by the companies of Rio Grande do Sul-Brazil from 2004 to 2009. 
 In the canteens, these seek to enter different markets with quality products and greater added value in a 
market located at specialties, that as discusses Miele and Zylberstajn (2005), these innovate and one of the main 
innovations is the increasing vertical integration in order to obtain greater control over the quality of the raw 
material and reduce transaction costs. The construction of the Wine sector is based in addition to economic 
capital. Social capital is a preponderant factor for the support of this chain. To this end it is necessary to 
conceptualize social capital. In figure 3 you can get a few concepts. 
 
Methodological Procedures: 
 The present study aimed to analyze the characteristics of the publications on the wine production chain 
formation and the social capital in the ScienceDirect database from 2000 to 2012, and identify in the journals of 
the last 12 years what thematic areas of publications; publications by year; authors more focused on the theme; 
main areas and the methodological aspects used, targeting the expanding knowledge concerning the social 
capital within the wine production chain. 
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Fig. 2: Evolution of juices and marketing by the companies of Rio Grande do Sul from 2004 to 2009. 
Source: Ibravin (2010). 
 

Author Concept of social capital 
Lyda Judson Hanifan (1916s) Using the concept of social capital to describe community centers for rural schools. 

According to the author, the community would benefit from the cooperation of all and 
when people create the habit of relating, for social, economic or leisure, this network 

of relationships (or social capital) can be directed to the welfare of community. 
John Seeley (1950s) Use the expression to demonstrate how suburban residents belonging to certain clubs 

and associations facilitated access to other goods and rights, albeit symbolic. 
Pierre Bourdieu e Ekkehart Schlicht (1980s) While Bourdieu defined social capital as the aggregator of resources, real or potential, 

that enabled the enduring belonging to certain groups and institutions, Schlicht used 
the theme to highlight the importance of social organization and moral order to have 

the performance of the economy. 
James Coleman (the late 1980s) Through two articles that have become classics in the academic world, the author 

highlights the Capital as a mechanism of social satisfaction and completeness for social 
life. 

Robert Putnam (1990s) Debate on the role of social capital and civil society in Italy and the United States. 
Francis Fukuyama  (1990s) Through analysis of industrial development processes in the United States and 

countries in Europe and Asia, the author conducted a study of the relationship between 
economic prosperity, culture and social capital. 

 
Fig. 3: Concepts of Social Capital. 
 
 Thus, this work consists of a Bibliometric analysis (Vanti, 2002), exploratory and descriptive nature 
(Francisco, 2011). 
 According to Gil (2007), exploratory research aims to increase the knowledge regarding certain 
phenomenon, exploring a particular reality. The study also has descriptive character as it aims to identify, 
describe and analyze the scientific literature on the subject. For Trivinos (1987), this type of study aims to 
describe the facts and phenomena of a given reality. 
 To carry out Bibliometric analysis, the study sought to identify the variables arranged in figure 4. 
 

General characteristics of the number of citations of publications each publication 
Content type 

Title of the magazine and Books 
Topics 

Year of publication 
 
Fig. 4: Conceptual model for Bibliometric analysis. 
 
Steps for data collection: 
 The survey was divided into four stages. Initially, typed the word social capital and the formation process of 
the wine production chain as a topic in the search field of ScienceDirect, delimiting the period of 2000 to 2012 
(12 years). In this way, the information were raised: total number of publications, thematic areas, document 
type, year of publications. 
 In the second stage, were identified articles that were published in the journals. From a brief analysis of the 
publications found in the first step, were listed 78 articles, to be combined with the term social capital and the 
formation process of the wine production chain. 
 In the third step, the search to the system, combining each of the topics linked to social capital and the 
formation process of the wine production chain with the articles, journals, science, economics and accounting, in 
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the period of 12 years (2000 to 2012). Then in the fourth step, the classification of publications, and the journals 
were identified, topics and years. 
 Thus, in accordance with the steps listed, Bibliometric analysis of this study, which will be presented in 
item 4. 
 
Analysis and Discussion of the Results: 
 The survey results highlight the main features of scientific production related to the expression social 
capital and the formation process of the wine production chain. First, he researched the word in the search of 
Science Direct, the criterion topic and time period 2000 to 2012, being found 235 publications, listed in Table 1. 
 
Table 1: Content type. 

Content Type Number of Publications 
Journal 133 
Books 112 

Reference Works 18 
 
 Also he has been trying to identify the four titles of journals that have published on the subject of social 
capital and the formation process of the wine production chain during the 12 years surveyed, as noted in table 2. 
 
Table 2: Titles of Journals. 

Titles of Journals Number of Publications 
Chemistry and environment 10 

Journals of rural studies 7 
Geoforum 6 

Technological Forecasting and Social Change 5 
 
 After were analyzed the largest publication, within the period of 12 years analyzed and found the 4 years 
with the highest number, which you can see by the Table 3. 
 
Table 3: Publications by year. 

Year Number of Publications 
2006 27 
2010 26 
2011 22 
2012 25 

 
 There is a growing demand for studies on social capital and the formation process of the wine production 
chain by number of current publications. After the filters were used only articles and journals and were found 78 
items keeping the years 2010, 2011 and 2012 with a greater number of publications. In the next step was used 
variables, articles, journals, sciences, economics and accounting and 20 were selected article. 
 
General characteristics of publications on social capital and the formation process of the wine production 
chain: 
 The following will be presented the General characteristics of theme-related publications, according to the 
following categories: thematic areas, document type, year of publications, methodological aspects and the 
resulting research findings. 
 
Thematic areas of the publications: 
 Table 4 presents the 20 main thematic areas related to the subject, according to the number of publications.  
 There is a hegemony of the amount of publications according to the thematic areas surveyed. 
 
Number of publications by year: 
 In the period between 2000 and 2012, it was found that the number of publications has increased gradually 
over the 12 years examined. Table 5 shows the number of articles published per year related to the topic and the 
capital formation process of wine production chain. 
 Comparing the number of publications of the year 2001 with 2012, shows that the amount of theme-related 
publications increased by four times, demonstrating the emergence of the theme. From the results, it appears that 
the social capital-related studies and the process of formation of the wine production chain are increasingly 
important, as social capital and the formation of productive chains are directly related, since the current 
competitive context establishes that companies, to participate in a production chain, need to consider the impact 
of their relations with the environment and society. 
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Distribution for authors, year, country and University: 
 In table 6 presents the authors who published about social capital and the formation process of the 
production chain, by year, by country and by the University. 
 
Table 4: Thematic areas in the study of social capital and the formation process of the wine production chain. 

Thematic Areas Number of Publications 
African University 1 

Asset specific 1 
Healthy Life 1 

Internet 1 
Life style 1 

Management Accounting 1 
Management Control 1 

Manufacturing Flexibility 1 
Process Management 1 

Quintana Roo 1 
Renewable Fuel 1 
Sheep S-head 1 
South African 1 

Specific investment 1 
Spie Batignolles 1 

Sweden 1 
Tourismo Destination 1 

Town center 1 
TPL provider 1 

Web 1 
 
Table 5: Publications by year. 

Year of Publication Number of Publications - final sample 
2001 1 
2001 1 
2003 3 
2004 0 
2005 0 
2006 3 
2007 2 
2008 2 
2009 0 
2010 3 
2011 4 
2012 1 

 
Table 6: Authors. 

Year Authors Country University 
2005 Marina Novelli, Birt Schimitz, Tresha Spencer Reino Unido Brigthon 
2008 Ariela Caglio, Angelo Ditillo Itália Bocconi 
2011 Helena Lenihan, Irlanda Lumerick 

 
 It was evidenced that the subject is the current theme for the years in which the publications, i.e. 12 years 
surveyed, over the past 7 years is that most articles were published context regarding this subject. 
 
Number of titles of the areas: 
 Table 7 presents the 20 areas that have social capital-related publications and the training process of the 
wine production chain within 12 years surveyed. 
 In relation to the thematic areas covering thematic capital and the formation process of the production chain 
of the wine, it became clear that the Journal of rural studies, Geoforum, Technological Forecasting and social 
change, Industrial Marketing Management and Development of the word are those who obtained a greater 
number of publications. 
 
Methodological Aspects: 
 
 We analyzed methodological aspects applied in the sample selected, taking into consideration: the nature of 
the research object of study, research approach, search type, search strategy, the nature of the research design, 
data collection and data analysis technique. 
The data analyzed showed that the most used were: 
a) the theoretical research: nature of thumb; 
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b) object of study: private companies; 
c) research approach: quantitative; 
d) type of research: applied; 
e) search strategy: case study; 
f) nature of the research design: exploratory; 
g) data collection technique: questionnaires and; 
h) technique of data analysis: statistical analysis and content. 
 
Table 7: Main Areas. 

Areas Number of Publications 
Journal of rural studies 7 

Geoforum 5 
Technological Forecasting and Social Change 4 

Industrial Marketing Management 3 
Development of the world 3 

Applied geography 2 
Ecological indicators 2 

International Journal of production economics 2 
Journal of operations management 2 

Tourism Management 2 
Biological Conservation 1 

Evaluation and program planning 1 
Global environmental change 1 

History of European ideas 1 
Journal of African Earth Sciences 1 

Long Range Planning 1 
Progress in planning 1 

Resources policy 1 
Social Science & Medicine 1 

Waste Management 1 
 
 In the sample made up of twenty selected articles, three were dropped from the sample because the 
theoretical reference does not permit the topics worked on this article, thus avoiding bias in the results. 
 
Final Considerations: 
 In the study were intended to extend the knowledge on the scientific production related to the theme of 
social capital and the formation of the wine production chain. The work stopped to examine the characteristics 
of publications on the wine production chain Formation and the social capital, in the Science Direct from 2000 
to 2012. 
 Identified in the journals of the last 12 years the thematic areas of the publications; publications by year; 
authors more focused on the theme; main areas and the methodological aspects used, targeting the expanding 
knowledge concerning the social capital within the supply chain. 
 Heard that the United Kingdom, Ireland and Italy are the countries that publish more focused on this subject 
and that the same is in growth in recent years. 
 It was verified by reading articles that there is an additional area for future research in management to check 
similarities in diversities and control issues and choices through agreements between companies of different 
natures, giving emphasis on processes and dynamics. 
 In fact when starting a relationship, two companies that are not accustomed to another can have trust issues. 
Through this situation these may decide or do not formalize their agreement to remain flexible and be able to 
remove the links, or immediately start a formal contract that will ensure the opportunistic behaviour. 
 As conclusion, by recognizing the achievements of previous research and address the limitations and 
shortcomings is that searchers can provide new answers to questions poorly resolved by past contributions, and 
generate new questions whose answers could foster the development of a more comprehensive about the 
influence of social capital on inter-organizational relations and in the formation of the production chain. 
 It is recommended that, for future research, the execution of the survey study in other databases, including 
the analysis of partnership network of authoring and co-authoring. 
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